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THE BIG BUSINESS OF SPORTS MARKETING

by Rebecca Hare

ports marketing is big business, and it’s
growing faster than you can say “checkered
flag.” That’s because the passion for sports
creates a powerful branding opportuniry.
The number of companies participating in
sponsorships is on the rise as businesses
seek new ways to reach andiences and enhance
their images. Office products suppliers are turn-
ing to sports marketing as a tool because of the

popularity of sports and the enthusiasm they cre-
ate among spectators. But that opporunity
doesn’t come cheap and the results aren’t always
guaranteed.

‘Whether the objective is to sell product or rub
elbows with sports celebrities, the key for success-
ful sponsors is to know what results are expected
from the sponsorship dollars before any invest-
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